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The niche perfumes market is estimated at 1 billion euros, it
represents 10% of the selective perfumery. This segment
experienced the largest increase by 15% in 2015.
Niche perfumes were exclusively unisex but they are becoming
more diversified with ] of feminine fragrances, j of unisex
and j of masculine.

Gender distribution of the 2017 launches

Feminine = Masculine = Shared



Olfactive families distribution

Floral accord is still very present in feminine fragrances but the woody and citrus notes, usually masculine, are emerging fo r the
feminine fragrances.
Masculine families remains classical, excepted for the emergence of the floral accord usually feminine.

Olfactive families of 2017 launches
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Olfactive families of 2017 feminine launches

0 0
12% 12% 10%
4%
B B n v
Floral Oriental Woody Oriental Citrus Aromatic
Oriental Fougere

Olfactive families of 2017 masculine launches
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Olfactive Studio combines the sight and the smell; perfumers create their Parfumeurs du Monde emerged from the meeting of 6 perfumers who unveiled
fragrances from photographies emotions inspired by their travels thanks to 100% natural and various essences.

Jardins D'Ecrivains has a unique concept of
The brand Zoologist is fascinated by the animals and imagines Orchestre Parfum combines smell and hearing; Romanesque olfactive adaptations. Anais Biguine
its fragrances perfumes are inspired by music tracks creates perfumes as she tells stories. 4



